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the human culture (Mo¥riss=Kay2009) depicting history, religion, cultural experiences,
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collective mgmory, rituals, and traditions. To do this, people use motifs as symbolism

representing)their culture to furthermore give meaning to these visuals in order for specific
people to relate. According to Charles A. Hill, “Representational photographs are used to )r/

is certainly not the first jihadi group using visual imagery, it nevertheless has the most

sophisticated jihadi imagery ever yet. Having said this brings attention to rhetoric, which has
been viewed “as the art of making persuasive speech” with the use of emotion “in order to
pursue its aim of intentional effectiveness” g@ﬁﬁﬁiﬁ“&'ﬁﬁ 006, 38&9). In its turn,
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thetorical communication is the intentional production of effective impact on the target public
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erﬁ?ﬁ?}lﬁ ths means that each element in the visual delivered to the

target audience has been intentionally thought of by the designer in order to affect the viewer.

7f‘his research investigates the affect techniques employed by the Islamic State (IS) in its

portrait photographs that are published in the English-version of their online magazine,

Rumiyah, in order to communicate with its audience, particularly to mobilize young men. In

psychology, affect is the observable mental or emotional state produced by a person’s
interaction with a stimulus @Lﬁﬂ;@, s

and give examp ‘éj In its turn, affect technique means
the intentionality of elements used Etheﬁ Islamic State’s media team while aiming to
communicate a certain message for persuasion or reinforcement of a certain emotion in the
target audience (Joost & Scheuermann 2006, 9 & 10). According to an article published in the
Islamic State’s fifth issue of Rumiyah magazine, the fights of the mujahidin and their enemies
revolve around two important axes: the military axis and “the axis of confronting the Satanic
media that has distorted the identity of the Ummah” (Rumiyah issue 52017 23), a fundamental

concept in Islam that expresses the essential unity of M
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geographical backgrounds to form a Muslim communify (B

)

). This article also states that
“accordingly, it is only appropiate that the mujahidin - those whom Allah has accommodated
with the ability to break the force of their enemies militarily - also contend on another front:
the media front” (Rumiyah issue 5 2017, 23). To add, this article shows the high value placed on
the media by summarizing its most important goals in the following points: to defend
the Muslim honour and faith, to rajse the morale of the Ummah’s men, and particularly that of
the mujahidin, and to expose the lies in the faith and morals of the enemies in order to show
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the Ummah “the filthy reality of the kuffar’s society and the falseness of what the kuffar have to
offer, curbing the kuffar's defiant aggressions towards the Muslims, and casting terror into the

kuffar’s hearts” (Rumiyah issue 5 2017, 24). In terms of organizational structure of the Islamic
State’s media body, it consists of three sub-bodies: Exterior Media (managing the official
website of the IS, and interior and exterior communication), Media Production (filming team,
design team, montage team, and printing team) and Interior Media (publishing and
distribution team, media points team, flicks and ads team, and Al-Bayan radio team). Dr. Daniel
Milton, the director of research at the Combating Terrorism Center at West Point, draws upon

13 internal documents obtained by the Department of Defence from Afghanistan that discuss

cause of mistakes” (au

corpus, I compiled 111 portrait photographs from the complete (1 to 13) issues of the English-

version of the IS’s online magazine, Rumiyah, which is published by al-Hayat Media Center

that conveys teachings of Islam, stoxies, strategies, news and interviews with fighters of the IS w
(CHECK what IS means by Hl]rah in RUMIYAH) \{\\:SAQ 09\

To add in modern times, it symbohzes the willingness of an individual or a group to suffer for
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to 1nform Muslims in the éa/s est about the Islamic State and to urge them to perform
e 8 2017 42), which is a reference to the mlgratlon of Muhammad and his

Islam through opposition to pohtlcs of colonialism, secularism, capltahsrn soc1ahsm
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methodological triangulation. The first research method is the Panofsky method, which is a
qualitative analysis through the understanding and interpretation of meaning in visual
representation. According to Panofsky, the study of art objects and photographs can be divided
into three levels. The first level is pre-iconographic analysis, which is the formal, natural and
factual descriptions of what is seen such as the colours, the content, and the format seen
without any speculations. Consequently, as the first research step, I applied the pre-
iconographic analysis by implementing a quantitative analysis of the portrait photographs of
the IS in Rumlyah (issues 1to 13) by recording quantitative data through keywords W
SCREEN @E) To discuss in details, first, I added keywords for each portrait in terms of
elements seen and photo composition techniques, and second, I added them in an alphabetical
order in an Excel sheet and tagged the photos in Adobe Bridge to facilitate searching for
specific keywords and identifying the frequency of each. Subsequently, the second level of the
Panofsky method is iconography, which is the decoding of the content by questioning why the
narrators (the designer, the photographer, and the editor) of the IS felt entitled to transfer the
certain motifs as visual elements. This means that there needs to be an analysis of the

meanings of the elements in each photograph taking in consideration the context, history,
audiences, and framework of society. Therefore, I reflect on the findings of this analysis

through the decodlng of the elements in the portralts and the techniques of photography used.

photographs look s1rn11ar to Hollywood movie posters and some are inspired by comic books
cultivating armed heroes such as a jihadist photograph adapted from a Marvel Universe
drawing of The Punisher, which is a popular character and famous for his violent vigilante
campaign against organized crimes. In this case, the narrators have resorted to the familiar
symbolism of the comic character to reimagine a jihadist as a hero in a menacing and an

unmistakable way to be relatable and attractive to young men engaged in popular culture on
the Internet (Ostovar 2¢ :




